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“AT THE, WE ARE 
DELIGHTED TO BE ABLE 
TO HARNESS OUR 
UNIQUE REACH WITH 
STUDENTS TO GENERATE 
INSIGHTS INTO THE 
STUDENT COMMUNITY, 
GIVING A VOICE TO SUCH 
A CRITICAL PART OF THE 
SECTOR THROUGH OUR 
RESEARCH PANEL.”

PHIL BATY,
Chief Knowledge Offi  cer,
Times Higher Education

THE Global Student Research Panel
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VALUABLE AUDIENCE. INVALUABLE INSIGHT
THE Global Student Research Panel is Times 
Higher Education’s global panel of prospective 
international students – a valuable resource for 
universities, governments, organisations and 
businesses to gain insight into their world view.

THE 
GLOBAL STUDENT 
RESEARCH PANEL

Drawn from more than 15 million 
student users of our website over 
the past 12 months, our panellists 
opt to take part in research and 
share insights into the key steps 
of their educational journey, 
from that very fi rst search to the 
anticipation and expectations of life 
on campus.
From this much sought after but 
diffi  cult to reach audience, THE 
Global Student Research Panel 
provides an invaluable window 
into the perceptions, opinions and 
ambitions which shape their views, 
choices and actions.

You can learn more over the 
following pages about the make-
up of this engaged, perceptive 
and dynamic community of young 
people, ready to provide you with 
the insights you need.

THE Global Student Research Panel



QUALITY 
GUARANTEED
A PANEL THAT 
PRIORITISES QUALITY
All members of the THE Global Student Research 
Panel are drawn from the student users of the THE 
website. Regular surveys are conducted with our 
panellists to ensure that we have the most up-to-
date data about their profile and activities.
Our careful targeting of our audience ensures we 
pinpoint the right people for research insights.

OVERSEEN BY 
EXPERTS
All research conducted through the THE Global 
Student Research Panel is led by THE Consultancy, 
who have many years of experience in market 
research. Their expertise in areas such as 
research design and sampling, higher education 
internationalisation at institutional and system 
level, student recruitment, forging international 
partnerships, student mobility, labour market 
analysis and programme evaluations informs all 
of the consultancy work with the student panel.

Elizabeth Shepherd 
Managing Director 
THE Consultancy

Mark Tweddle 
Senior Higher 
Education Consultant

Mei Mei Lim 
Senior Higher 
Education Consultant

Sam Whittaker 
Higher Education 
Consultant

Fiona Collins-Taylor 
Research Executive

Ashley Mok 
Higher Education 
Consultant
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OUR RESEARCH 
SERVICES
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ONLINE SURVEYS
We can answer your research needs by designing 
and running bespoke online surveys with our 
panel. Our usual outputs include full data tables, a 
presentation and a report that interrogates the data 
to provide actionable insights. 

TRACKER SURVEYS
If you have one or two burning questions, we can 
include them within our monthly tracker survey, 
providing one-off  or timeseries data over multiple 
months to provide the insight you need. This allows 
organisations to ask their own questions within the 
tracker survey, providing you with reliable data in a 
more cost-eff ective manner than running an entirely 
standalone survey. 

QUALITATIVE INTERVIEWS 
AND FOCUS GROUPS
Our team can help recruit prospective students 
for qualitative interviews and focus groups that 
cater to your research needs. The team are highly 
experienced in this research fi eld, which can be a 
great way to explore topics of interest in depth. 

ONLINE COMMUNITIES
Online communities are a smart way to engage 
with our student panel and facilitate unique insights. 
Such communities can also be an eff ective way to 
bring together research participants from around the 
world and explore a variety of topics.

THOUGHT LEADERSHIP
We also off er collaborations on thought leadership 
pieces, harnessing the panel to generate insights 
about the student community and utilising THE’s 
considerable global audience to share our research 
fi ndings via our events, webinars or through 
direct marketing.

THE Global Student Research Panel



Our fast-expanding panel draws upon the experiences 
of students from every corner of the globe and from 
every level of the higher education experience. 
The panel comprises prospective students from 185 
diff erent countries, with the profi le of these panellists 
detailed in the following tables:

A GLOBAL 
PERSPECTIVE

Home countries (top 10)Home countries (top 10)Home countries (top 10) Desired study location (top 10)
Home CountryHome Country Number of Number of 

active panellistsactive panellists
Home CountryHome Country Number of 

active panellists
IndiaIndia 20,000 United States of 

America
35,000

United KingdomUnited Kingdom 11,000 United KingdomUnited Kingdom 34,000
United States of United States of 
AmericaAmerica

7,000 Canada 20,000

PakistanPakistan 5,500 Germany 14,00014,000
BrazilBrazil 5,000 Australia 13,000
NigeriaNigeria 5,000 France 7,000
BangladeshBangladesh 5,000 NetherlandsNetherlands 6,500
ChinaChina 5,000 JapanJapan 6,000
TurkeyTurkey 4,500 Italy 6,0006,000
MalaysiaMalaysia 3,500 SwitzerlandSwitzerland 6,0006,000
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OUR PANEL
GROWS 
BY OVER 

10,000 
PANELLISTS
PER MONTH

A DIVERSE 
PROFILE

Current level of studyCurrent level of study
Current level of Current level of 
study

Number of Number of 
active panellistsactive panellists

High school 56,00056,000
Undergraduate 68,00068,000
Postgraduate 26,00026,000

Desired level of studyDesired level of study
Desired level of 
study

Number of 
active panellists

Undergraduate 81,00081,000
Postgraduate 69,00069,000

Desired subject (top 10)Desired subject (top 10)
Desired subjectDesired subject Number of Number of Number of 

active panellists
Business & Business & 
ManagementManagementManagement

12,00012,000

Computer Computer 
ScienceScience

12,000

Accounting & Accounting & Accounting & 
Finance

6,0006,000

Biological 
Sciences

5,0005,0005,000

Medicine & 
Dentistry

5,000

Psychology 5,0005,000
Law 5,000
Economics & 
Econometrics

5,000

Mechanical 
& Aerospace 
Engineering

4,0004,000

Art, Performing 
Arts & Design

4,000
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A specialist UK-based university that was aiming to 
diversify their international student cohort and reduce 
their reliance on students from China commissioned 
THE to assess the viability of market entry to a specifi c 
target country and develop a market entry strategy, 
should entry prove to be feasible.

CASE STUDY:
DIVERSIFYING 
INTERNATIONAL STUDENT 
RECRUITMENT MARKETS 
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Online community discussion 
with 15 prospective students 
over a period of one week, 
completing tasks, answering 
questions, engaging in 
discussions and responding 
to stimuli including the 
university’s marketing material 
and website.
  Produced real-life qualitative 

depth to the earlier quantitative 
findings.

2 Resulting insights were used to 
design a market entry strategy 
currently being implemented. 
  Focusing on brand building, 

effective tailored communication 
for the target market and 
student support, enabling 
students to enrol successfully.
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Conducting an online survey  
of 750 prospective international 
students from the target country. 
  Resulting in sizing of the market 

and identification of student 
characteristics.1THE Global Student 

Research Panel enabled 
a three-step process:

Gaining skills that I cannot in my home country

Graduate prospects and employability

Teaching quality

Tuition cost

University rankings

Gaining skills that are applicable  
if/when returning to my home country

Research output of the university

Cost of living

The reputation of the university

Courses offered

University facilities

Links to industry

Social / cultural aspects of the university

Location of the university

Language that courses are taught in

Which of the following are the three most important factors for you when 
deciding where to study when considering studying overseas in the UK?

Base: 494 prospective students who are likely to apply to study in the UK

35%

30%

28%

27%

23%

20%

20%

18%

17%

16%

13%

12%

11%

7%

3%
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CASE STUDY:
DRIVING THE STUDENT 
SUSTAINABILITY AGENDA
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THE Global Student Research Panel is a 
great resource for discovering student views 
on important topics, such as the importance 
of sustainability in determining their future 
study choices.

THE Global Student Research Panel
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80%
agree it is important for 

them to live their lives in a 
way that is consistent with 
being a sustainable citizen.

Base: 2,000 prospective students

75%
have heard of the 
UN Sustainable 

Development Goals.

From an online survey of 2,000 
members from our panel we 
learned that:
  80% of prospective students 

believe it is important for them 
to live their lives in a way that 
is consistent with being a 
sustainable citizen

  9% say that a university’s 
commitment to, and reputation 
for, sustainability is the most 
important factor in determining 
which universities they apply to

We also partnered with the 
United Nations Environment 
Programme (UNEP) to develop 
a 10 point Student Manifesto 
for Change regarding 
sustainability. 
This involved:
  Creating focus groups to 

develop a list of pledges that 
students want their institutions 
to sign up to

  A survey of over 1,000 
international students asking 
them to identify which of the 
identifi ed pledges resonated 
with them the most.

These insights are being 
harnessed to ensure that 
the higher education sector 
is catering to the needs and 
desires of the modern, 
global student.

Importance of being a sustainable citizen
and awareness of the SDGs

THE Global Student Research Panel



To learn more about our panel, or to discuss your bespoke research requirements, 
please contact the team on consultancy@timeshighereducation.com


